
 
 
 
 
 

UK Visitors to Indonesia Soar in Line with Visa Free Policy, New Flights and 
Promotional Push 

                          

 

6 June 2016 – The first quarter of 2016 has seen the United Kingdom emerge as the leading growth 

source market to Indonesia, with a staggering increase of 28% on 2015 figures. The recent surge in 

arrivals to the largest archipelago in the world follows the recent introduction of the visa free policy 

for British nationals as well as an uplift in flight capacity and the introduction of Garuda Indonesia’s 

non-stop direct flights to Jakarta from London Heathrow.   

March saw arrival figures of 27,437, which represents a growth of 40.58% on last year’s figures for 

the same month and an upsurge of 44.41% against the target arrivals. Combined with the impressive 

increase witnessed in January and February, cumulative growth currently stands at 28% and is set to 

continue further to a series of marketing campaigns being carried out by Indonesia and its partners. 

The Ministry of Tourism for the Republic of Indonesia is working closely with the Embassy, Garuda 

Indonesia and the tour operator partners to promote the destination through a series of tactical 

campaigns to run throughout 2016 – including outdoor media, digital marketing, print advertising, 

social media, direct marketing and collateral production.  In addition, the Ministry of Tourism has 

invested in branding campaigns for “Wonderful Indonesia” via several channels, including LED 

screens and London taxi wraps. 

Richard Hume, Country Manager for Indonesia in the United Kingdom comments: “We are very 

pleased with the latest visitor arrival statistics. I strongly believe there is excellent potential for 

continued growth from the UK market as Indonesia ticks all the boxes and has so much diversity to 



 
 
 
 
 
offer the UK traveller. The Ministry’s policy to remove the visa requirement for UK nationals has been 

extremely well-received as has the introduction of new flights to the destination. We will continue to 

work closely with our Indonesia family partners as well as the stakeholders to promote the 

destination and increase awareness of all it has to offer.” 

Ends 

 

 

About Indonesia  

The Republic of Indonesia is the largest archipelago in the world, comprising more than 17,000 

tropical islands fringed with white sandy beaches. Among the most well-known islands are Bali, Java, 

Kalimantan (formerly Borneo), Papua, Sulawesi (formerly Celebes), Sumatra, and the Maluku Islands 

(or better known as Moluccas, the original Spice Islands). The destination offers richly diverse 

cultures and heritage, beautiful beaches and ecotourism along with green rainforests to trek through 

and deep blue pristine seas to dive and swim, and the warmest, most hospitable people on earth to 

welcome UK visitors. 

www.tourism-indonesia.co.uk 
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Sarah Wilkinson or Richard Hume at Hume Whitehead on 0845 498 9986 or email: 

sarah.wilkinson@humewhitehead.co.uk / richard@humewhitehead.co.uk.  
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